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Merchandise
Your Store 
Once the customer has found your store or About Me page, make

their browsing experience easy and drive them toward a purchase.  As

customers enter, they should first see your hottest products featured

with an actionable link, such as “Bid Now.”  Create a visual shopping

experience in your About Me page by having several product photos

that link to your categories.  Images only please. Cross-merchandis-

ing text links cannot be used to maintain the integrity of search.  For

instance, an image of a monitor could link to all of the monitors in

your store.  Use Store's custom categories feature (up to 11) to help

build “aisles” within your store for buyers to shop.  Depending on your

inventory, you could use product-based categories (laptops, desk-

tops, PDAs, etc.) or a more flexible category structure (sale items,

seasonal, best-sellers, etc.).  To highlight your store, we also offer

feature and anchor placement.  For more information, please visit:

http://pages.ebay.com/storefronts/featuredstores.html
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Merchandise
Your Store (cont.)

Sellers who use Store’s featured or anchored placement also auto-

matically receive detailed monthly reports on their sales and the mar-

ketplace's performance.  For more information about these reports,

please visit:

http://pages.ebay.com/storefronts/seller-reports.html

Best Practice Example:
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Highlight Value
Emphasize savings by listing MSRP or the discount compared to retail

price.  For example, “Brand New Palm PDA for 20% Less Than Retail.”

Highlighting value gives buyers a helpful reference point.

Best Practice Example:
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Cross-Merchandise
Every listing should be viewed as an advertisement for your store.

Encourage people to “Check Out My Store” with a text link.

Alternatively, you may also link to other items with photos in your list-

ings.  For instance, you may recommend a battery in your laptop list-

ing via a photo that links to the related item.  Use free counters in your

listing to measure how well your merchandising is working.

Best Practice Example:
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Try Merchandising
Manager
Merchandising Manager allows eBay Stores' sellers to control which

items their buyers see after bidding on items or using Checkout.

Sellers can choose to show different items on each listing.  For exam-

ple, you may want to show buyers the film, camera case, batteries,

and other accessories that work with the camera they just bought.

Merchandising Manager is free and easy to use.  To learn more:

http://pages.ebay.com/community/news/merchandising_manag-

er.html




